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®  StoryCorps. About StoryCorps. https://storycorps.org/about/

®  StoryFile Life. Interactive life stories. https://life.storyfile.com/

®  Better Place Forests. Memorial forests. https://www.betterplaceforests.com/
®  FreeWill. Digital estate planning resources. https://www.freewill.com/

® ).P. Morgan Private Bank. Estate Planning. https://privatebank.jpmorgan.com/nam/en/services/wealth-planning-and-
advice/estate-planning

®  Northern Trust. High Net Worth Families. https://www.northerntrust.com/united-states/what-we-do/wealth-
management/products-services/high-net-worth-families

®  PubMed PMID 37887480. 2023 systematic review and meta-analysis on reminiscence interventions for older adults.
https://pubmed.ncbi.nIm.nih.gov/37887480/
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